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MESSAGE FROM THE CONVENORS 

 
We are delighted to say that International E-Conference on “ECONOMIC 

CHALLENGES AND BUSINESS OPPORTUNITIES – COVID-19 ERA” is being organized by 
Departments of Commerce & Economics, Faculty of Arts and Science, BIHER. 

All the world nations suffer a lot of problems during the Covid-19 in walks of all 
economic activities such as drastic price fluctuations, exploiting business opportunities, a fear of 
investment, health issues domestically and internationally. The magnitude of impact on Covid-19 
is different in different countries, not similar in all the respects. 

The main mission of this conference is to discuss all the problems and challenges posing 
against the developing and developed countries now and future. How these countries face the 
challenges beyond their economic boundary operations in relating to render factor and product 
services 

The business community realizes the importance of embracing volatiles and fast-
changing business environment to come up with workable and effective strategies that can 
enable the business to remain sustainable and competitive in the long run. 

In the context of today’s business research, these contemporary issues necessitate deeper 
research investigation, qualitatively as well as quantitatively. In this context, the conference aims 
to gain knowledge for critical issues facing in today’s business environment at large and on the 
theme in specific. We have observed more number of quality manuscripts being received in the 
conference. 

Finally, we thank the support provided by all the authorities, authors, reviewers, faculty 
and students for making the conference a grand success.                                                             
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THE ROLE OF BUSINESS IN THE POST PANDEMIC ERA 
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ABSTRACT 

 The current covid-19 pandemic has brought the global economy to a halt, resulting in 
an increase in unemployment, an increase in panic buying, which also contributes to an 
increase in demand and price, and people are concerned about their immediate surroundings 
as well as their physical and mental wellbeing. In order to fulfil their objectives, businesses 
must have a thorough understanding of consumer behaviour. In order to tackle these 
problems, I have suggested some strategies for securing the business, which prepares the road 
for economic growth. 

Key Words: Business, COVID-19, Economic growth and Consumer Behaviour 

INTRODUCTION 

2020-2021 had already proven to be a challenging years, but as someone wise once 
remarked, "When the going gets difficult, the tough reinvent." The current scenario is rather 
bleak, with numerous businesses taking preventive steps such as restricting travel and 
recommending employees to work from home. The growing epidemic has sparked 
widespread fear, impacting both our quality of life and productivity. 

People are fascinated by technology and have a significant interest in remote 
conferencing, which makes virtual meetings as natural as face-to-face encounters. 

Corona virus has slowed the worldwide economy; it began as a catastrophe in China, and 
because China is the world's factory, when factories close, global businesses suffer. 
Companies have been harmed in three ways:  

1. Supply chains have been disrupted 
2. Squeeze the customers 
3. Workplace restrictions 

The COVID-19 epidemic, according to the UN Department of Economic and Social 
Affairs (DESA), is disrupting global supply chains and international trade. The movement of 
people and tourism flows have come to a halt as around 100 countries have closed national 
borders in this period. 

Here are some measures to stay connected and buoyant during the pandemic: 

1. Communicate transparency with your customers 
2. Managing personnel and associated optimization  
3. Maintaining a healthy relationship with contracted parties 
4. Maintain team engagement 
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5. Communication to stakeholders 
6. Technology up-gradation 

Competition law, which attempts to protect consumers, has issued instructions to 
businesses on how to deal with the epidemic, with a clear warning that any 'unjustified 
violation' in their behaviour will be scrutinised by the competition authorities. 

There may be legal grounds for competitors to collaborate in terms of production, 
distribution, and service network to promote uninterrupted production and delivery of critical 
commodities in order to counteract the negative impact on enterprises. 

For the time being, "cash is king." Many governments provide aid to huge 
corporations, small and medium-sized businesses, and individuals. The aid provided by 
government wage-sharing systems is intended to reduce the expense burden on individual 
businesses and assist them in remaining competitive. To combat the corona virus, the private 
sector, along with governments, central banks, and the WHO, plays a critical role. 

Business can overcome to the COVID-19 crisis in 12 Ways 

1. Convert your offline company to an online one. 

2. Use Advanced MSI/Multi Warehouse Inventory to check for stock outs. 

3. Manage your inventory in warehouses with drop shipping. 

4. Provide a timeline for when in-demand products will be restocked. 

5. Allow customers to compute shipping costs on product pages. 

6. Show how much you still have to pay to get free shipping. 

7. Offer pre-orders to reduce delivery workload. 

8. Make a one-of-a-kind delivery timetable 

9. Make contactless delivery available in your store. 

10.Allow customers to order things online and pick them up at a shop. 

11. Limit delivery outside of your country, and make some products eligible for free 
shipment. 

12. Keep clients informed about the status of their orders. 

This pandemic will forever change the workplace, and it will certainly open up 
numerous chances for women, as the 'work-from-home' policy will now allow women who 
wish to work to do so." 

Businesses should keep in mind that today's consumers value holistic well-being and 
environmental stewardship above all else. They are concerned about their bodily and 
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emotional health as well as their surroundings. Consumers are more likely to encourage and 
support a brand that promotes health and environmental protection over one that does not. 

In order to fulfil their objectives, businesses must have a thorough understanding of 
consumer behaviour. The emphasis now is on incorporating technology, but we must also 
maintain a balance between the digital and human touch. The idea is to change your strategy 
based on what your consumers want. The best way to do that is by letting them counsel your 
decisions in growing your business. 

CONCLUSION 

 For a safe and secure economy, the business needs a smart startup. It is true that the 
business must be aware of the current situation in order to make better decisions. To assist 
nations that now lack sufficient budgetary room to finance social policy, particularly common 
social security programmes, a coordinated global effort is required. In this endeavor, debt 
sustainability should be prioritized. 
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Abstract: 

As the FMCG companies are spending a lot fatty cheques for advertisement. But how far the 

advertisements given were effective in converting potential target market as customersis still 

agrey area. This research paper is aimed to find out the effectiveness of advertisement on the 

purchase of FMCG – Health Drinks. The conceptual research method was employed. After the 

extensive study of review of literature, it is concluded that the advertisement need to follow some 

features to be effective to reach and stimulate the target market. It is also found TV and Print are 

the effective mediums of communication.   

Keywords: FMCG, Health Drinks, Effective Advertisement 

Introduction: In the recent years manufactures producing Health drinks are playing an 

important role in  full filling the need of the consumers. In the mid of covid-19, people 

awareness started shifting from soft drinks to health drinks. This gave a huge surge of sales 

volumes of health drinks and inception of new health drinks companies. Health Drinks 

Manufacturing companies are clueless about how far their advertisements reach the target 

audience and stimulate the purchase decisions made by consumers/Buyers. Effectiveness of 

advertisement on the purchase of FMCG health drinks is not an easy task for any organization. 

Companies spend a lot of money for the purpose of various marketing Communications, out of 

which advertisement comes at the top of other marketing communication in terms its wide reach 

and frequency. This study explores effectiveness of advertisement as marketing communication 

on the purchase of health drinks. 
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Review of Literature: 

Dr. N. Ramanjaneyalu, Mr. Aniruddha (2022) Investigated If the celebrity endorsement has 

an effect on how people think about health drinks. Because of this, the study says that there is a 

big difference in the average scores of gender and brand image of celebrity advertisements for 

health drinks. There's also a big difference in the average scores of generation and brand image 

of celebrity ads for health drinks, too. When we talk about the influence of a celebrity 

endorsement on how people see a celebrity advertisement for a health drink, we should think 

about how people think about gender and age. According to this, the marketer has to decide what 

kind of advertisement they should use based on the age group they are trying to reach. 

Neha Sakhlecha, Dr C Nithya And K.Keerthi Jain (2021), studied Motivational ads have an 

effect on how people buy health drinks. The main goal of the study is to look at how TV 

motivational ads have influenced people's brand preferences for health drinks, especially in the 

case of health care milk supplements like Bournvita and Horlicks. A self-administered 

questionnaire was used to collect the data in the new district of Tirupattur in the Indian state of 

Tamilnadu. The sample size was 136. Hypothesis: Based on responses and results from chi 

square analysis, we think there is a link between the level of influence TV ads have on people's 

purchasing decisions and whether or not they choose, buy, or even recommend a certain health 

drink. 

Cuesta-Valiño, P., Rodríguez, P. G., & Núñez-Barriopedro, E. (2020). examined There are a 

lot of things that make social media advertising worth it, and they have an effect on how people 

think about healthy food and how likely they are to eat it. The theory of Ducoffe's advertising 

value model was used as a way to think about how attitudes relying on hedonic and utilitarian 

values came about. There were 2023 valid questionnaires in a survey of a sample group of the 

Spanish population. A descriptive cross-sectional study was done to conduct the research. The 

Partial Least Square (PLS) method was used to see if the hypothesised relationships and 

predictors were true. The results of this study help us figure out which factors affect the 

consumer's response, as measured by their intention, which is based on the consumer's attitude 

toward the value of healthy food, as well as the advertising value on social networks. For 

advertising healthy food on social networks to be useful, it needs to be credible and full of useful 

information. 
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Kumar (2019), aimed to find determine the effectiveness of advertising on customer behaviour 

toward fast moving consumer items in selected locations of Tamilnadu. The study used a  sample 

size of 200. A detailed questionnaire was created to assess the advertisement's efficacy. The 

objective of the study was to increase public perception and awareness of (FMCG) brand items. 

Correlation and regression tests were utilised to improve the analysis. The findings suggested 

that individuals would switch brands in order to test the new one. Additionally, the results 

suggest that consumer behaviour varied according to income level and that males were more 

responsive to advertising than females. Advertisement has the potential to alter a consumer's 

behaviour. 

Sama, R. (2019). Evaluated the effect of advertising on consumer behaviour in the media. The 

purpose of this article is to examine the effects of television (TV), radio, newspapers, magazines, 

and Internet advertisements on consumers' awareness (AWR), interest (INT), conviction (CON), 

purchase (PUR), and post-purchase (PPUR) behaviour. The study employed an online survey 

method. The data were gathered from 529 respondents, all of whom were students in India. The 

acquired data were analysed using statistical procedures such as Cronbach's alpha, exploratory 

factor analysis (EFA), and the Kruskal–Wallis (K–W) test. The findings suggest that newspaper 

advertisements have an effect on all five stages of CB. The impact of television and the internet 

on consumer AWR, INT, and CON is statistically clear. Additionally, the results indicated that 

periodicals and newspapers are successful at influencing consumers' PUR and PPUR behaviour. 

Advertising managers might take a cue from this research and invest in appropriate media to 

increase the objectivity of advertisements. 

Rajneesh Arya and Dr. Rajesh Bagga (2018), studied the effect of television commercials for 

fast-moving consumer goods on customer purchasing behaviour. Fast Moving Consumer Goods 

are a necessary component of modern living. Television advertisements have an effect on 

customer behaviour when it comes to purchasing FMCG products. Primary data for this study 

was acquired via structured questionnaires from 200 respondents in Jalandhar. Secondary data 

was gathered from a variety of sources, including journals, books, articles, and websites. Prior to 

completing the formal study, a survey in the form of questionnaires and interviews was 

undertaken. Following feedback from 150 consumers, a revised questionnaire was produced and 

disseminated. Advertisers must make their television advertising more engaging in order to 
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capture the audience's attention more frequently. Marketers must always keep in mind that the 

target audience for television advertisements wants only relevant information about the product 

being purchased, and this must always be incorporated. Consumers feel that television 

advertisements educate them about the diversity of products available on the market, but 

marketers must make persistent efforts and consider additional aspects such as the product's 

quality, price, and availability. As the employment of celebrities in advertisements has a good 

effect, advertisers must maintain or enhance this effect based on budget and other considerations. 

To maintain and grow the degree of trust associated with television advertising, marketers must 

work to build their brand and also encourage social activities as part of their CSR initiatives. 

Rambe, P., & Jafeta, R. J. (2017). Assessed The Effects of Social Media Advertising on 

Preferences on Consumption of High-Energy Drinks Despite marketers' increasing adoption of 

social media for communicative marketing of brands, the potential of social media sites to 

impact student brand choices remains unexplored in the research. This study gap is ironic in light 

of the rising body of knowledge about the influence of self-images expressed on social media on 

customers' product choices and purchase intentions. This theoretical study explores how students 

utilise social media platforms to make educated decisions about energy drinks, drawing on 

Media Richness Theory, agency, existing literature, and the authors' personal thoughts on social 

media adoption for brand selection by students. While students occasionally used social media 

platforms to obtain energy drink brands, their brand preferences and selections were influenced 

more by personal agency (particularly personal volition, peer influences, brand convenience, and 

brand availability) than by social media networks per se. The study presents a conceptual model 

that takes into account social media appropriation, consumer decision-making, brand 

preferences, and buying behaviour. While the model is untested, its methodological strength 

stems from its reliance on existing literature, established concepts, anecdotes about student 

consumption behaviour, and the authors' knowledge of social media, all of which are critical for 

academics and policymakers to gain a better understanding of social media-brand preference 

relationships in real world contexts. 

Prajapati, S. G. (2017). Researched the effect of television commercials on consumer 

purchasing behaviour for health beverages. The primary purpose of this study is to determine the 

extent to which television commercials influence customer purchasing behaviour for 'health 
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beverages that make milk richer for children' in the Vadodara city region. The descriptive single 

cross sectional research design was chosen for this study in the city of Vadodara. This study used 

a random sample of 200 people. To obtain a more effective and accurate sample size, the 

Stratified Random Sampling methodology was applied. The data were analysed using a variety 

of statistical methods. According to research, television advertisements have a considerable 

influence on children's behaviour and academic performance. This will have an effect on the 

movement of product desire between brands. 

S.Sridevi and Dr.S.Sangeetha(2016) explored the factors influencing Health Food Drinks. 

Primary data is collected from Health Food Drinks customers using a Structured Questionnaire. 

Secondary data were gathered through e-Journals, books, and a few theses. The data were 

statistically evaluated using the SPSS software. It is observed that advertising for health food 

beverages has a wider influence on consumer, and that drinking HFD products undoubtedly has a 

favourable effect on our people. However, both the media and society should provide adequate 

direction and oversight to help people become intelligent consumers. The current study discovers 

that health concerns have a significant effect on intentions. As a result, stakeholders in HFD food 

should focus their advertising messages on the health benefits of HFD food rather than on 

environmental concerns. Attracting attitudes and changes in behavior in youngsters through 

advertisement for the purpose of promoting things has been enhanced, and this may be a future 

area of research for researchers. Primary data is collected from Health Food Drinks customers 

using a Structured Questionnaire. Secondary data were gathered through e-Journals, books, and a 

few theses. The data were statistically evaluated using the SPSS software. It is observed that 

advertising for health food beverages has a broader impact on customers, and that consuming 

HFD products surely has a favourable effect on our people. However, both the media and society 

should provide adequate direction and oversight to help people become intelligent consumers. 

The current study discovers that health concerns have a significant effect on intentions. As a 

result, stakeholders in HFD food should focus their advertising messages on the health benefits 

of HFD food rather than on environmental concerns. Attracting attitudes and behavioural 

changes in youngsters through advertisement for the purpose of promoting things has been 

enhanced, and this may be a future area of research for researchers. 
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Awan, A. G., Ismail, M., Majeed, F., & Ghazal, F. (2015). analyzed Advertisement's Effects 

on Consumer Purchasing Behavior with Reference to FMCGs The purpose of this article is to 

determine the extent to which advertising influences consumer purchasing behaviour when it 

comes to FMCGs. 250 questionnaires were delivered in five cities of southern Punjab  as a 

sample, and 231 full questionnaires were received from respondents following the field survey. 

A conceptual framework was built using the Kirkpatrick model, which contains one dependent 

and five independent variables. Different statistical techniques were used to analyse the data, 

including descriptive statistics, correlation analysis, and regression analysis. Our study's findings 

are strong since research indicates that commercials have a considerable impact on customers' 

purchasing behaviour and selections. 

Shabana, A. G., Gupta, A., Vaid, P., Mohpatra, A., & Jaiswal, S. (2014) assessed the 

marketing methods and messaging employed to boost the consumption of highly processed and 

commercialised foods. Photographs of 110 advertisements for food and beverages on hoardings, 

walls, bus stops, near commercial areas, and traffic signals were taken in the city's most 

congested regions and analysed visually. Advertisements were categorised according to their 

graphic characteristics, product kind, placement, and context themes. Qualitative methodologies 

were employed to analyse the data and uncover the common themes that drew consumers' 

attention. The majority of commercials were for sugary beverages and fast food establishments. 

Tempt your Buds - 33.8 percent, Discount/Large - 22.3 percent, Best Times - 15.1 percent, 

Celebrity Endorsement - 7.9 percent, Refreshing 6.4 percent, Nutrition 6.4 percent, Leave an 

Impression 5.7 percent, and Download Apps -2.1 percent. Advertisements with themes such as 

entice your taste buds and discount/large were more visible. Food and beverage advertisements 

(ads) are prevalent throughout the city. These advertising appeal to the public's goals for 

modernity, prosperity, and happiness, as well as caution when choosing "cheap" and 

"convenient" meals and beverages, which has a negative effect on health. Advertisements play a 

significant role in food and beverage selection, which has a direct or indirect effect on the oral 

health of the community. 

Hossain, M. M., Azad, S. N., Parveen, R., & Masum, M. H. (2014). Conducted this study to 

determine the effect of advertising on the purchase of energy drinks. The purpose of this article 

is to determine the efficacy of energy drink advertisements in various media on the purchasing 
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decisions of the people of Dhaka, Bangladesh. To accomplish the study's aims, 

convenience/purposive sampling was used, with samples drawn from various shopping malls 

located across Dhaka. The findings of this study indicate that advertisement has a significant 

impact on the growth of an energy drink company. Therefore, producers should invest a 

significant amount of money in advertising and also design the campaign in such a way that it 

attracts individuals from all socioeconomic classes, with television being the most effective 

medium. 

Raju, D. A., & Devi, P. S. (2012). ascertained customers' preferences among various means of 

advertising and to determine whether the media has any influence on the brands of health drinks 

in the kuppam region. The study gathered both primary and secondary data. Because this study 

was designed to encompass both moderate and high income groups, press and television 

commercials receive the highest ranking. Individuals who belong to such groups are highly 

educated. They find time to read articles and take pleasure in advertisements published by print 

and electronic media. Television advertising are favoured among women and retirees. The 

working youth asserts that a lack of time is the primary factor determining their choice of 

advertising medium, as they cannot afford to spend time watching television advertisements. 

Objectives of the study: 

To analyse the effectiveness of advertisements on the purchase of FMCG – Health drinks. 

To bring out the model which suggests the health drinks manufacturers the best media to 

communicate the advertisement. 

Research Design: Conceptual Research designed was adopted. The researcher had done 

extensive literature survey to find the effectiveness of advertisement on the purchase of FMCG – 

Health drinks. Source of data was  secondary data which was published in national/international 

journals in the form of articles. The researcher keenly organized the variables of the study to 

arrive a conceptual model. 

Discussion:  

Based on systematic extensive literature survey, the researcher had found the variables of 

effective advertisement. Television and print are considered as effective medium of 

communication for advertising the health drinks and social media advertisement as less effective 
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as people don’t watch the full advertisement, poor targeting of audience, action takers are 

comparatively lesser than print and television. People come to social media for various reasons 

and they don’t expect advertisements. But incase of print and television, people know that their 

would be advertisement as both the media survive and grow by generating revenues from ads. 

People who get exposed to ads are mostly students, housewives, children and elder one. Depends 

on the type of health drinks, the marketer need to choose appropriate medium/mediums of 

advertisement.  Effectiveness of advertisement on the purchase of FMCG – Health drinks 

depends on various factors such as Celebrity Endorsement, Motivational Concept, Sensory 

Stimulation, Pricing, Quality of Offering, Health Concerns, Branding, Purchase Intention. Based 

on literature reviews, the researched proposed the below conceptual model for FMGC – Health 

drinks manufacturing Companies. 

Celebrity Endorsement                                                           .                                             

As a kind of brand communication, celebrity endorsement utilises a celebrity's fame, popularity, 

or skill in a particular industry to serve as a spokesman for the company and vouch for its claims 

and positions. Needless to say, celebrities dominate the consumer behaviour. When a celebrity 

backs up the health drink product, it will be purchase by his followers.  But repeat purchases 

purely rely on utility and quality of the product. 

Motivational Concept  

Motivation is derived from the word'motive,' which refers to an individual's needs, desires, 

wants, or urges. It is the process of persuading individuals to take action in order to achieve a 

target. The  advertisement should have a motivational element to stimulate the audience to 

become the customers of health drink products. 

Development of Conceptual Model: 

 

 

 

 

 

Elements of Effective 

Advertisement: 

Celebrity Endorsement 

Motivational Concept 

Sensory Stimulation 

Pricing 

Quality of Offering  

Health Concerns 

Branding 

 

Purchase 

Intention 

Purchase of 

FMCG – 

Health Drinks  
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Sensory Stimulation  

Sensory stimulation refers to the information and sensations received when one or more of your 

senses are stimulated. Audio visual effect used in the advertisement should act as stimulation 

factor to purchase the health drink product. The creative team of advertisement must ensure that 

audio visual effects brings pleasant and stimulating experience to the audience. 

Pricing 

Pricing is the procedure of determining the worth that a producer will get for services and items e

xchanged. Consumers are price sensitive. Unless it is branded health drinks, it should not be 

priced premium. Use advertisement is a medium to communicate the price for the new 

products/companies’ product, which save the time of buyer and seller. 

Quality 

Quality as fitness for purpose. Every consumer is looking for the returns on the money spent on 

purchasing health drinks. The FMCG – health drinks companies must ensure value for money. 

Advertisement should inform people about the quality of products -ingredients vs benefits. 

Health Concerns 

Health is the priceless gift. In the recent years, after Covid 19, the concerns about the people’s 

health had increased to an unexpected level. Health benefits should be given more focus in 

advertisements which in turn increases the trust on the product. 

Branding: 

Making a strong, good impression on customers about a company, its products or services by 

using features such as trademark, design, vision and mission, and a cohesive tone throughout all 

Brand Image 
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marketing communications. Advertisement should serve effective branding of a product in the 

mind of consumer. 

Purchase Intention: 

Intention to perform a particular behaviour or buy a product or service is characterised as purcha

se intention. All the above variables results in purchase intention. Purchase intention leads to 

purchase of FMCG – Health Drinks 

Conclusion: 

Advertising plays a major role in boosting up the purchase of any goods / services, FMCG- 

Health drink has no exception. This paper had given good insight in how advertisement is 

effective in converting the potential target market into customers. Advertisement that creates 

trust, motivation, stimulation in the minds of target market positively results in purchase 

intention , that in turn leads to purchase of FMCG – Health Drinks. The model was developed in 

this study would help the advertisement crew of the company. The most preferred mediums of 

advertisements were TV and print in terms of frequency and reach. So, it is concluded that the 

FMCG – Health drinks companies can keep and increase their budget on advertising. 

Scope for further study: 

This is conceptual study. Needless to say, results may vary if any researchers follow Quantitative 

method of research, Variables are altered and various geographical region. The further studies 

can be continued on refining model suggested using SEM Model. 
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A CORRELATIONAL STUDY ON TOOLS OF INTEGRATED MARKETING COMMUNICATION 
ON THE PURCHASE OF FAST-MOVING CONSUMER GOODS 

*S. BALA MURALI AND S. GURUMOORTHY 

ABSTRACT 
This study is undertaken to understand the impact of Integrated Marketing Communication on the purchase of 
fast-moving consumer goods based on correlation and percentage analysis. Descriptive research method was 
used and samples were selected based in simple random sampling. Inter-relationships among the variables such 
as publicity and public relations, sales promotion, advertisement and internet marketing were studied to given 
suggestions on effective combination of Integrated Marketing Communication. All the above variables result in 
the purchase of fast-moving consumer goods independently. Results were not the same when it is integrated. 

Keywords: Integrated Marketing Communication, fast-moving consumer goods, IMC, FMCG 

INTRODUCTION 
Marketing communications are vitally important in order to increase the purchase of fast-moving consumer 
goods. All fast-moving consumer goods (FMCG) companies spend millions of dollars on marketing 
communications. However, it is still up in the air as to which communication tool or integrated communication 
strategy will provide the most value. This research paper investigates the relationship between Integrated 
Marketing Communication tools (internet marketing, Sales Promotion, Advertising, Public relations and 
Publicity) and purchase decision on fast-moving consumer goods 

REVIEW OF LITERATURE 
Ruswanti et al. (2019), predicted the influence of Integrated Marketing Communication (IMC) techniques 
(sales promotion, advertising, direct marketing, and personal selling) on customers' intent to buy organic goods 
in a local Indonesian supermarket was projected. The primary data was gathered through the distribution of 
questionnaires to customers. A total of 128 consumers were included in the sample size. Before hypothesis 
testing, the data was subjected to a reliability and validity study. Only direct marketing had a substantial 
beneficial effect on the intention to buy organic products, according to the findings. Integrated Marketing 
Communication informs consumers about organic product purchasing policies. 

Abdul Haseeb et al. (2017), discovered how Integrated Marketing Communication, such as internet marketing, 
public relations, advertising, sales promotion, and direct marketing, influences consumer purchasing decisions 
of internet services. The primary goal of this research study was to investigate the impact of Integrated 
Marketing Communication on consumer purchasing decisions for Mobilink's internet service and make 
recommendations to marketing professionals. 435 To acquire primary data from respondents, questionnaires 
were employed. The findings revealed that online marketing, public relations, advertising, sales promotion, and 
direct marketing all have a favourable influence on customer purchasing decisions. It is recommended that 
marketing managers focus more on digital promotion and public relations when designing an Integrated 
Marketing Communication programme in the future, which will build a better image about the company and its 
internet services, influencing customer purchasing decisions. 

Agodi Joy and Aniuga (2016) investigated the impact of Integrated Marketing Communication on the creation 
of customer-based brand value for enterprises and their customer. In today's technology-driven marketing 
environment, traditional promoting media such as TV, radio, magazines, and newspapers look to be losing their 
hold on consumers. Because of the shift in the type of media brought about by the dynamic marketing situation, 
advertisers have been forced to reassess how they must connect with consumers and increase the brand value for 
the company and its customers, applying the concept of Integrated Marketing Communication has shown to be a 
viable option. Marketing communications are the tactics used by businesses to educate, persuade, and remind 
customers of the presence of a brand. Integrated Marketing Communication tries to mix and match 
communication options – that is, how to use communication options in an orderly or coordinated manner to 
create customer-based brand value. According to the customer-based brand value model, marketing 
communication can increase market value by making customers familiar with the brand; connecting the brand's 
purposes of equality and point-of-contrast relationship in shoppers' memories; evoking good brand decisions or 
emotions; and encouraging a more grounded customer brand association and brand resonance. The primary 
focus of this study is on the impact of Integrated Marketing Communication on customer-based brand value. 
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Nonetheless, several elements such as brand knowledge, brand awareness, brand image, and brand association 
have an impact on this work. The customer-based brand value model is presented in this study. We investigate 
the relationship between Integrated Marketing Communication and customer-based brand value and brand 
information. 

Kalaivani and Santhi (2014), Their study, which is based on a recent approach discovered in the literature, 
concentrates on Integrated Marketing Communication through the four fundamental marketing mix elements: 
product, price, placement, and marketing communications. This study will address a few aspects of the 
influence of Integrated Marketing Communication on buyer behaviour, particularly in malted health drinks. 
Marketing communication has become an essential component of India's social and economic system. 
According to the producer, consumers rely on marketing communication information to make informed 
purchasing selections. Marketing communication is used by businesses ranging from global enterprises to local 
merchants to offer their goods and services. Marketing communication has evolved into a key role in the life of 
a company. It aids in the movement of products, services, and ideas from manufacturers to end users, as well as 
the development and maintenance of connections with customers, prospects, and other key stakeholders inside 
the organisation. In the future, advertising and sales promotion will play a significant role in the marketing 
communication mix. 

S. Rahaman et.al (2012)  examined the impact of advertising on health drink brand preferences and customer 
behaviour Based on a survey of arbitrarily  food drink consumers in Vijayawada, Andhra Pradesh, this study 
explored the effect of advertising in affecting the consumer preference for the main food drink brands in the 
food and beverage business. The findings demonstrated that advertising influenced both male and female and 
female and different age groups' preferences for the various brands of the food drink tested. The primary factors 
stated for the favour are its enticing publicity and high quality. The importance of giving priority to advertising 
is thus emphasized for businesses who wish to not only keep their market share but also take optimistic 
initiatives to increase their market share. 

Baidya and Maity (2010), assessed the efficacy of multiple elements and overall Integrated Marketing 
Communication on two brands in India For two sample brands, data on physical sales (200 ml bottles), 
advertising, sales force, promotion, distribution, and price in rupees (Indian currency) have been collected. To 
assess the elasticities of sales (in units) to individual components and overall Integrated Marketing 
Communication, a multiplicative regression model was proposed and applied on the data. According to the 
findings, all of the separate elements of Integrated Marketing Communication have significant unequal positive 
influence on the physical sales for both brands. Furthermore, in both cases, the impacts of Integrated Marketing 
Communication on sales are favourable and significant. Due to the insufficient number of observations, this 
investigation was unable to incorporate the carryover effect of different components of Integrated Marketing 
Communication in the model. The findings can assist managers in distributing their budget across various 
components of Integrated Marketing Communication, leading in increased sales and improved returns on 
investment. Because of the scarcity of quantitative modelling works reported on marketing data in India, this 
study is quite important. 

OBJECTIVES 
 To analyze the Impact of Integrated Marketing Communication tools on Purchase decision of fast-moving 

consumer goods 

 To suggest the fast-moving consumer goods marketers, that which combination of Integrated Marketing 
Communication tools are highly effective. 

RESEARCH METHODOLOGY 
The descriptive research approach was used in this research, and data have been collected using random 
sampling technique. The standardized questionnaire was developed to gather primary data, while secondary data 
were gathered from scientific publications, conference volumes, proceedings, and so on. The research location 
is Chennai. Percentage analysis and correlation analysis were used to analyse the data. 

DATA ANALYSIS & INTERPRETATION 
Percentage Analysis: 
Majority of respondents were House wives (40%) and private employees (44%) and students (12%). Male 
respondents were 48% and female respondents were 52%. 89% of respondents are graduates. 78 17.7% of 
respondents agreed for Internet Marketing leads to purchase decision making of consumers on fast moving 
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consumer goods.68 % of the consumers purchase fast moving consumer goods on need basis. 54% purchase fast 
moving consumer goods from convenient shops. 

24.8% of respondents agreed for advertisement leads to purchase decision making of consumers on fast moving 
consumer goods. 28.6% of respondents agreed for sales promotion leads to purchase decision making of 
consumers on fast moving consumer goods. 28.7% of respondents agreed for Publicity and public relations 
leads to purchase decision making of consumers on fast moving consumer goods 

CORRELATION ANALYSIS: 

 

Consumer  
Purchase  Decision 

Internet 
Marketing Advertisement 

Sales 
Promotion 

Public Relations 
& Publicity 

Consumer 
Purchase 
Decision 

1     

Internet 
Marketing 

0.445 1    

Advertisement 0.624 0.214 1   
Sales Promotion 0.721 0.261 0.633 1  
Public Relations 

& Publicity 
0.724 -0.247 0.121 -0.0356 1 

FINDINGS & SUGGESTIONS 
Internet marketing has positive relationship with the purchase decision of consumers of fast-moving consumer 
goods with the correlation value of 0.445, Advertising has positive relationship with the purchase decision of 
consumers of fast-moving consumer goods with the correlation value of 0.624, Sales promotion has positive 
relationship with the purchase decision of consumers of fast-moving consumer goods with the correlation value 
of 0.721. Public Relations & Publicity has positive relationship with the purchase decision of consumers of fast-
moving consumer goods with the correlation value of 0.724. 

There is a positive correlation between Internet Marketing and advertisement with the correlation value of 
0.214. There is a positive correlation between Sales promotion and advertisement with the correlation value of 
0.633. There is a positive correlation between Sales promotion and Internet Marketing with the correlation value 
of 0.261. There is a negative correlation between public relation and publicity and Internet marketing and sales 
promotion with the correlation value of -0.247 and -0.0356 respectively. There is a positive correlation between 
public relation and publicity and advertisement with the correlation value of 0.121 

It is suggested to the fast-moving consumer goods companies to utilize publicity and public relations first as it 
had the highest significance, sales promotion second as it had the second highest significance, advertisement 
third as it had the third highest significance and internet marketing should be the last. All the above Integrated 
Marketing Communication tools result in purchase decision of consumers of fast-moving consumer goods. For 
better results, the fast-moving consumer goods marketers could combine online marketing and advertising to 
create impact in the minds of fast-moving consumer goods consumers. Integration of sales promotion, internet 
marketing and advertising leads to effective conversion of fast-moving consumer goods sales. Rather publicity 
and public relations should not be mixed up with internet marketing and sales promotion as they are negatively 
associated. The publicity and public relations and advertisement was also weakly correlated. 

CONCLUSIONS 
It is concluded that the fast-moving consumer goods companies to utilize publicity and public relations, sales 
promotion, advertisement and internet marketing as all the above Integrated Marketing Communication tools 
result in purchase decision of consumers of fast-moving consumer goods. This paper also given insight about 
integration of various marketing communications tools and its effectiveness on the purchase of fast-moving 
consumer goods. 

SCOPE FOR FURTHER RESEARCH 
These results are based on limited number of random samples collected from Chennai region. Due to time 
constraints, the researcher used a few statistical tools to prove scientific validity. If more sample has been 
collected and advanced statistical tools has been used the results may vary. 
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ABSTRACT

 The Human Resource department has setup a new trend in emerging situation for the good result of the 
organization through HRIS. The HRIS Implementation as given more support in all End to End activities 
carried out in each division of work in all the sectors. 

The Covid-19 Pandemic situation results more unemployment’s and also shifts operations of each 
departments though remote control in the name of the flexibility work scenario.  Based on this pandemic all 
the organization has come-up with various strategic plans by implementing HRIS for the smooth functions of 
the entire work process. This Functional Inputs make the employees to work on their convenient timings with 
the support of the organization and also with HR department. In order to maintain this organization has given 
better platform without doing any layoff and to have a steady growth for the organization. 
INTRODUCTION

“ Its Critical for business leaders to understand the large scale shifts are changing how people work and 
how business gets done”- Brain Kropp

Human Resource Information systems trends and acceleration in shift the normal mode of work to 
automated work procedure because of the pandemic.  Automated of work in all the aspects in due of Covid-19 
has enforced the pendulum of long-observed pattern to one extreme.

The Corona Pandemic has caused tremendous disruption in lives and in Business. To be an outstanding 
organization with the competitors the organization should rethink, re-imagine and reconsider how to foster 
Innovative strategies, deliver service and strengthening the organization through various Innovation methods. 
To reach this the HR tends to depends on HRIS in order to run the organization on long term basis. 
OBJECTIVES OF THE STUDY

 ●  To know the implant strategies adopted by the organizations (Especially IT Sectors) in the pandemic situation 
 ●  To know the plans and mode of work put forwarded by the organizations among their employees.
 ●  To understand the organizations social responsibilities by protecting their employees and giving more 

care during the COVID-19.
 ●  To see how the organization smoothly functions their day to day work towards the target aspects. 

The following are the strategies and functions carried out by the organization during this pandemic 
situation by using HRIS as a tool.
1. Recruitment Strategies 

Owing to un-expected change in the world the organizations has planned to move with digitalized recruitment 
process through Facebook, Twitter, Linked-in etc. These digital plat forms help them to source the necessary 
candidates and conducted the interview through online mode. (Plat form like Microsoft Teams, Whatsapp, 
IMO, Zoom, Google Meet etc.) These plat forms has come forwarded to provide free and paid service for the 
users, such services helped small sectors to continue the work flow with the respective employees without 
any lacking in their day to day work process. This digitalization ensures safety for every person and also has 
a close contact for the day to day assignments.
2. Online Training for New Joiners and New Projects.

To have a sustainable growth and periodical process all the sectors has created and chosen different platform 
to have a close observation with the employees.  All the new joiner or newly recruited persons get trained 
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through online mode and make them to start working from home by assessing and giving new necessary inputs 
by the respective concern and even for the new projects. 

The HR Departments started an evaluation by means of working hours of their employees since the work 
mode is flexible. 
3. Contingent Worker Expansion 

Due to Economic Uncertainty for all the sectors many of the workers lost their jobs. Much organization 
responded to the pandemic economic by reducing the contracting budgets since the maintenance is very 
less due to work from home situation. The organization has given work force management by giving more 
flexibility in doing work for their employees.

The expansion of contingent working most of the organization was spent very less amount in other 
expenses. This has also has a great impact on contract employees who has worked in the organization. Owing 
to changes in the world it does not affect the organization employees.
4. Social Responsibility of the organization to be a safe protector for all individuals during the pandemic 

This pandemic has increased a trend of employees to be Physically, Mentally and Financially wellbeing. 
Being in this critical situation most of the organization acted as a bridge in supporting their employees also has 
come forward in giving more care for the employees as well as for the societies. This states a greater impact 
by organizing different channels without affecting any of the individual careers as well for the organization.  
To narrate most of the organization has supported their employees during financial crisis.
5. Increase in Organization Complexity:  

As the Pandemic subsidies, many companies were nationalized to avoid failures and started focusing on 
expanding their geographic diversification and investment in secondarily market to mitigate and to manage 
the risk in times of disruption. 

These become more challenging for the organizational management to create a new model to forecast the 
situation with operating models to evolve.

Customizing inconsideration with covid-19 it become complicates in career pathing,providing re-skilling 
and career development support. Moreover the internal change fails when it turns into normal position. 
6. Reimaging the Organization 

Systematic planning and implementation is to survive and to adopt future work and the capability to move with 
a speed of compatibility. In terms of long run during the pandemic the HR as to see overall processes and offers a 
systematic viewpoint, coordination, communication and collaboration across all the departments and units. To felicitate 
this the right time to reinvention and prioritizing the customer needs in order to satisfy their demands during the crisis. 
7. Administering the HR Systems.

Human Resource departments ensure an equitable process to avoid layoff.  In support of suitable support 
from the management the Human resource departments have implemented new strategic plans to offer 
flexibility conducive work environment and train the employee to change for the new environment. In terms 
of lay off the company  the departments has decided to opportunities for all the employees by working on part-
time and full time basis instead of relieving from the services. 

Based on the organizations human resource departments as come with minimum pay for the employees 
by sharing the assigned projects. Throughout the critical analysis during the pandemic situation most the IT 
sectors had computer come with greater support for their employees in all the aspects like Physically, Mentally 
and financially that make everyone to feel comfortable.  
CONCLUSION:

As a result of general view towards the organization we could notice that many sectors have taken different steps to 
survive in this competitive environment.  During this critical crisis most of the sectors followed balanced strategies with 
social care and responsibilities in protecting their employees. In respect to organizational growth the Human resource 
department with the support of HRIS set a different benchmark in pertaining to Organizational and Individual wellbeing.  
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ABSTRACT: 

In every organization the performance of the employeetoalargeextent is influencedby the level they are 
motivatedand satisfied with their job.Job satisfaction means the extent to which an individual is feeling happy 
with their job aspects and the work environment. A satisfied employee always portrays positive attitude at the 
workplace which results in performing the given job more effectively and efficiently.In lieu of the relevance of 
one’s satisfaction with job and its other aspect the current study is undertaken with a view explore the extent to 
which employees working in a fertilizer company are satisfied with their current job. In addition to the above 
the researchers also envisaged to identify those factors which determine one’s satisfaction towards their job. So 
as to get the results for the stated objectives primary data is collected from 100 samples out of the universe of 
235 employees with the help of a questionnairewhich is self- designed via convenience sampling method. The 
questionnaire relied mainly on dependent variable (i.e.)Job Role, Reward & Recognition, Working Condition, 
Interpersonal Relationship and Other Benefits. The raw qualitative information so collected from the samples is 
quantified with the help of percentage analysis and chi square test which depicts that morale of the employees 
working in the company is high. The researchers opinioned that few aspects of the job require more attention, 
namely, reward & recognition as well as canteen facility. Thus, they concluded sayingit is advisable for the 
organization to create a congenial atmosphere and sense of belongingness among the employees through 
various engagement activities. 
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KEYWORDS: Job Satisfaction,Job Role, Reward & Recognition, Working Condition, Interpersonal 
Relationship.  
 
INTRODUCTION: 
 Human resources being the most valuable asset in every organization required to be utilized to thefullest 
extent possible so as toachieve theindividualas well as organisationalgoals.It is therefore clear thatperformance 
of an employees is the one that paves way for the attainmentof said goals.In every organization the 
performance of the employeetoalargeextent is influencedbythe level they are motivatedand satisfied with their 
job.Job satisfaction means the extent to which an individual is feeling happy with their job aspects and the work 
environment. A satisfied employee always portrays positive attitude at the workplace which results in performing 
the given job more effectively and efficiently. 
REVIEW OF LITERATURE: 

Ganeshan et al (2018) is of the view that job satisfaction is connected with number of casual factors 
namelyindividual,social,intellectual,ecologicalandmonetary.The author sees jobsatisfactionis the one that plays 
prominent role in man’s life by positively affecting one’s personalandsocialadjustmentand adversely affects 
their physical as well as the cerebral health. The study revealed that certain factors like, pay, training and career 
development, one’s relationship with others does influence the satisfaction level of an employees and the 
authors concluded that a highly satisfied employee need not necessarily be a profound performer. 

Xianyin Lee et al (2017), opinioned thatsatisfaction of early career employees does have an impact on 
one’s work behavior and attitude.Also, the researchers discovered that factors, namely, personal growth, salary, 
welfare, workplace relationship and leader behavior contributemore towards one’s satisfaction. Moreover the 
authors conclude that when one’s satisfaction is enhanced it has a positive and significant effect on their 
turnover behavior.   
NEED FOR THE STUDY: 

The most essential aspect which is must for a well performing organization is their employees being 
satisfied with the given job. One’s job satisfaction can be enhanced when the jobs are designed in such a way 
considering the requirements and expectations of the employees. Such employee’s expectations with respect to 
various aspects of the job can be identified only with the help of this kind of survey studies. By studying the 
individual’spsychological attitude towards their workplace as well as other aspects of job, one will be able to 
get a clarity on those factors which positively influences their attitude and productivity. 
SCOPE OF THE STUDY: 

 A happy employee is the one who showcases positive attitude towards their given job and is even ready 
to take up additional workload for the purpose to accomplishing the business goals. 

 Enhancing one’s morale level is possible by identifying those factors which contributespositively to the 
individual’s state of mind. 

OBJECTIVE OF THE STUDY: 

 To explore the extent to which employees are satisfied with their current job 

 To identify factors that determine the job satisfaction of employees working in fertilizer company. 
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 To identify relationshipbetweenExperience and Job Satisfaction 

LIMITATION OF THE STUDY: 
 The data collection period being pandemic situation, it was difficult on the part of researchers to 
approach the respondents in person and collect the required information. Also, the researchers found that 
majority of the respondents were hesitating to respond.  
RESEARCH METHODOLOGY: 
 Keeping in view to collect the data for the purpose of the study, the researchers relied on the design of 
getting the facts as it is without imposing any external control over them which is said to be descriptive in 
research perspective. From the total population of235 people working in fertilizer company, respondents around 
100 were shortlisted by the researchers using convenience sampling technique for the purpose of drawing the 
sample respondents. The current study weighed totally on the primary data which was collected with the help of 
self-administered qualitative questionnaire. In view of getting the results for the enlisted objectives, the 
researchers stressed their study on certain variables known as dependent variable, namely, Job Role, Reward & 
Recognition, Working Condition, Interpersonal Relationship and Other Benefits. The informationso collected 
whichis raw and qualitative in nature was quantified using percentage analysis and in order to fulfill the stated 
objectives chi square test was instituted by the researchers. 
DATA ANALYSIS: 

DISTRIBUTION OF INDEPENDENT VARIABLES 
AGE  

     
GENDER 
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INFERENCE: 

The broken-down raw data whichwas visually depicted for better understanding enunciates that about 60 
% of the respondents are above 46 years age, in addition to it around20% of them are aged between 26-35 years, 
and remaining response (i.e.) 10% came from people who are less than 25 years and 36-45 years age, from 100 
samples 90% are male and remaining 10% response came from female.Out of 100 responses, 75% are from 
married peoplewhereas remaining 25% of the response were given by unmarried.With respect to the response 
receivedfrom samples around 56% were Undergraduate qualified, 22% response came from Diploma Holders, 
12% of them were completed Higher Secondary and the remaining 10% have Postgraduate Qualification.In 
view of 100 response received from samples around50% of the respondents have more than 16 years of 
experience whereas 25% have experiencebetween 0 to 5 years, also 20% of the samples have11-15 years of 
work experience and remaining 5% respondents are around 6 years to 10 years of experience. It was clearly 
evident thatfrom the sample respondents around 70% were feeling satisfied with their job, however 15% of the 
samples were of the view of being highly satisfied with their job. It is important to note that around 15% of the 
sample response were feeling dis-satisfied with their job. 

Table 1.1: DISTRIBUTION OF DEPENDENT VARIABLES 
FACTORS SA A N DA SDA 
Given enough authority to make job related 
decision. 

40% 45% 0% 15% 0% 

Promotion is based on seniority. 35% 20% 5% 15% 15% 

Company gives enough recognition for the 
well performed work. 

20% 25% 5% 40% 10% 

Salary is fair for the given responsibilities. 25% 40% 0% 15% 20% 

Job is secured. 80% 20% 0% 0% 0% 

Physical conditions are good 25% 55% 5% 5% 10% 
Manager handles the work-related issues 20% 60% 5% 10% 5% 
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satisfactorily. 
Organization is providing proper training on 
timely basis. 

25% 75% 0% 0% 5% 

Satisfied with the reward and recognition 0% 1% 4% 75% 20% 

Canteen facility provided by the company is 
good 

10% 50% 5% 20% 15% 

 
INFERENCE: 
 With respect to the sample response collected from100 respondents the raw qualitative information is 
further broken-down using percentage analysis in order to get aunderstanding vividly and it clearly enunciated 
that major response is of the view that they are given enough authority so as to make timely job related 
decisions. Adding to it, major portion of the samples feels that the company promotes people based on their 
seniority. Although the respondents do not feel their company gives proper reward and recognition for the job 
well done, it is of the opinion that they are provided with salary in tune to the given responsibilities. The 
analysis depicted that out of 100 responses received, majority of them feel their job is secured and the 
conditions under which they work is good. With regard to interpersonal relationship, samples opinioned that 
their manager are well versed in handling the work-related issues satisfactorily. Moreover, it is noted that one is 
happy with their training that is provided on timely basis and the canteen facility available to them at the 
workplace. 

Table 1.2: RELATIONSHIP BETWEEN EXPERIENCE AND JOB SATISFACTION 

O E O-E (O-E)2 (O-E)2/E 

0 3.75 -3.75 14.06 3.75 

0 0.75 -0.75 0.56 0.75 

3 3 0 0.00 0.00 

12 7.5 4.5 20.25 2.70 

16 17.5 -1.5 2.25 0.13 

1 3.5 -2.5 6.25 1.79 

15 14 1 1.00 0.07 

38 35 3 9.00 0.26 

9 3.75 5.25 27.56 7.35 

4 0.75 3.25 10.56 14.08 

2 3 -1 1.00 0.33 

0 7.5 -7.5 56.25 7.50 

 TOTAL 38.71 

 
Degrees of Freedom (DF): (R-1) *(C-1) 
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(3-1)*(4-1) = 2*3 =6 
Level of Significance: 5%, Tabulated Value @ 5% = 12.59, Calculated Value: 38.71 
INTERPRETATION: 

As it is clearly evident that the value resulting from calculation (i.e.) 38.71 is more than the table value 
(i.e.) 12.59 we reject the null hypothesis. In lieu of that it is concluded that there is a relationship between 
experienceandjobsatisfaction 
SUGGESTIONS: 

 It is expected on the part of the management to create a creative environment by encouraging creativity 
and new ideas among the working population as well as announcing special rewards to those who are 
being creative at the workplace. 

 It is necessary for the company to design proper reward &recognition programme for the job well done 
and implement it to the fullest extent. It is also required to engage the employees by encouraging them 
to participate in the decision-making process and giving suggestions for any new change instituted. 

CONCLUSION: 
 Keeping in view today’s competitive world it has become imperative for the business organization to 
move ahead of their competitors as much as possible which can be achieved by attracting and retaining the best 
talented employees. In order to retain the best performer, it required on the part of the firm to keep their 
working population happy which is possible by identifying the job aspects that keeps them happy and enhancing 
the same. Although it is very clearly depicted in the current study that most of the samples were feeling satisfied 
with their present job which is dominantly contributed by factors such as proper working condition, training & 
development and other benefits. It is important to note that there are few aspects of the job that requires more 
attention, namely, reward& recognition as well as canteen facility. Therefore, it is advisable for the organization 
to create a congenial atmosphere and sense of belongingness among the employees through various engagement 
activities. 
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      Abstract 

The drop in business owners was the largest on record, and losses were felt 

across nearlyall industries and even for incorporated businesses. African-American 

businesses were hit especially hard experiencing a 41 percent drop. Latinx business 

owners fell by 32 percent, and Asian business owners dropped by 26 percent. 

Simulations indicate that industry compositions partly placed these groups at a 

higher risk of losses. Immigrant business owners experienced substantial losses of 

36 percent. Female-owned businesses were also disproportionatelyhit by25 percent. 

These findings of early-stage losses to small businesses have important policy 

implications and may portend longer-term ramifications for job losses and 

economic inequality. 

Keywords:Smallbusiness,entrepreneurship,self-employment,COVID-

19,coronavirus,shelter in place, social distancing 

Introduction 

The widespread closing of stores and businesses in the United States and around 

theworld due to the coronavirus is unprecedented. Stores, factories and many other 

businesses have closed by policy mandate or downward demand shifts. Many of 

these closures may be permanent because of the inability to pay ongoing expenses 

and survive the shutdown. The impact on small businesses around the world 

is likely to be severe. When conditioning on working roughly two days per 

week or four days a week, the losses are even larger (28 percent and 31 

percent, respectively). Although incorporated businesses are more growth-

oriented and stable, they experienced a drop of 20 percent from February to 

April 2020. 

        Number of Business Owners 

I first examine small business ownership patterns over time to 

determine the impacts of COVID-19. Long-term trends in the number of 
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business owners are displayed in Figure 1 (and recent months in Table 1). 

The number of business owners working any amount and working at least 

15 hours in the survey week are reported. What is clear, however, is the 

dramatic drop in the number of business owners in April 2020. The number 

of working business owners dropped from 15.0 million in February 2020 to 

11.7 million in April 2020 because of COVID- 19. March2020 only shows 

a small drop in business owners because of the limited effect from shelter-

in-place restrictions.  

Conclusions 

The number of active business owners in the United States plunged 

from15.0 million to 11.7 million over the crucial two-month window from 

February to April 2020. No other one-, two- or even 12-month window of 

time has ever shown such a large change in business activity. For 

comparison, from the start to end of the Great Recession the number of 

business owners decreased by 730,000 representing only a 5 percent 

reduction. The first estimates of early stage impacts on female-owned 

businesses are also worrisome. Female business ownership is substantially 

lower than male business ownership and female-owned businesses have 

lower revenues, employees and profits on average (U.S. Census Bureau 

2016). The disproportionate losses in April 2020 to the number of female 

business owners will only further increase gender inequality in business 

ownership and perhaps broader economic inequality. 
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ABP Nadu Student Journalist 

Program 2021-22 
 

“Students Journalist Program” 

As a leading industry player ABP network has taken the initiative to groom the new generation of 

journalists with a comprehensive multi-media work experience, on-ground, hands-on industry 

experience. Apart from skill training, guidance and mentorship the young journalists participate in a 

structured program for their development and enhancement of skills.  

Duration: 6-12 months 

Offer:  

Focused training plan that offers the young journalists the opportunity to train and work with senior 

editors across various functions: 

1.       Script writing – Video Edit – Graphics – Camera (According to their interest) 

2.       Session on spotting stories (To all) 

3.       Interaction with key people  

 

Program outlook: 

Selection Procedure: 

1.       Resume shortlisting 

2.       Written Exam 

3.       Group Discussion 

4.      PTC (piece to camera) 

5.       Face to Face interview 

Stipend offered will be INR 10000/- for the interns selected for Chennai and INR 5000/- for the 

interns for districts around like Madurai, Tiruchirappalli, Vellore, Salem. 

Start date of Internship: October- November( depending on availability) 

 

 

 



From
V.Gracy
DG vaishnav college
Arumbakkam
Chennai - 95

To
Head of the department
DG vaishnav college
Arumbakkam
Chennai - 95

Sub

Regarding the permission for internship

Respected sir/madam

We the students of the journalism department requesting you to allow me to grant
permission to work full day in ABP Nadu digital media from 1.04.2022 to 17.04.2022. Kindly
grant us permission and give us on duty permission

31/03/2022                                            Thank you                                    yours faithfully
Chennai                                                                                                      V. Gracy



From
S.Roobigaa
DG vaishnav college
Arumbakkam
Chennai - 95

To
Head of the department
DG vaishnav college
Arumbakkam
Chennai - 95

Sub

Regarding the permission for internship

Respected sir/madam

We the students of the journalism department requesting you to allow me to grant
permission to work full day in ABP Nadu digital media from 1.04.2022 to 17.04.2022. Kindly
grant us permission and give us on duty permission

31/03/2022                                            Thank you                                    yours faithfully
Chennai                                                                                                       S.Roobigaa
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CERTIFICATE OF APPRECIATION

We are happy to place on record, the support extended by the Department of Social
Work, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai in piloting the
Impact Study of various CSR activities conducted by MMA during the year 2021.
Numerous activities undertaken by MMA with the support of ACSYS Investments P
Ltd towards skill development of students from select government and government
aided schools namely, PS Higher Secondary School, PS Matriculation School and
Lady Sivaswamy Girls Higher Secondary school were analysed in detail and a report
was rendered by the department.

The professional approach to the project and timely completion of the same, despite
other academic commitments, is indeed highly appreciated and we thank the
department for their whole-hearted cooperation in this regard. We thank in
particular, the team comprising the following members for their contribution and
guidance in executing the MMA-ACSYS CSR Impact Study:

o Dr. B. Sulupriya (Head)
o Dr. Akileswari.S (Assistant Professor) &amp;
o Dr. S. Madhusudanan (Assistant Professor) and
o student volunteers of First Year MSW - Mr. Senthil Kumar V. Mr. Nithes
M S, Mr. Vishal M, Ms. Swetha R and Ms.
Lavanya Durga S A

We once again thank the college management, Dr Sulupriya and her team, and
wish them the best in future endeavours.

Regards

Gp Capt Dr R (Retd) Pho
General Manager

Dt : 25 March 2022 Madras Management Association (MMA)
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ABHINASH KUMAR (20E2531)

II B.Sc.,



JAYASURIYA B (20E2532)

II B.Sc.,



JISHNU K (20E2518)

II B.Sc.,



KISHOREBALAJI S (20E2519)

II B.Sc.,



KUMAR R S A (20E2533)

II B.Sc.,



LOGESH V (20E2522)

II B.Sc.,



MOHAN M (20E2510)

II B.Sc.,



NAVEEN KANTH M (20E2537)

II B.Sc.,



POOVENDHAN G (20E2530)

II B.Sc.,



SANTHANAKUMAR P (20E2524)

II B.Sc.,



SIDHARTH K (20E2520)

II B.Sc.,



SURIYA K S (20E2501)

II B.Sc.,



THAMIZHARASAN K (20E2514)

II B.Sc.,



AISHWARYA S (20E2505)

II B.Sc.,



AKILA A (20E2534)

II B.Sc.,



KAVYA M (20E2506)

II B.Sc.,



KEERTHANA K (20E2526)

II B.Sc.,



NAMRUTHA D S (20E2523)

II B.Sc.,



PAARKAVI (20E2502)

II B.Sc.,



RAJALAKSHMI B (20E2516)

II B.Sc.,



ROOPIKA S (20E2527)

II B.Sc.,



SHREENISHA M (20E2536)

II B.Sc.,



SIVARANJINI V (20E2525)

II B.Sc.,



SRIDEVI R (20E2528)

II B.Sc.,



VENUPRIYA K (20E2529)

II B.Sc.,



HARSHA M (20E2509)

II B.Sc.,



KHUSHI JHA (20E2503)

II B.Sc.,



MOHANASRI J M (20E2513)

II B.Sc.,



SINDU A (20E2535)

II B.Sc.,



THENDRAL D A A (20E2504)

II B.Sc.,



YUVASHREE C (20E2511)

II B.Sc.,



SREE LAKSHMI BALA K (20E2521)

II B.Sc.,
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Department of Biotechnology 

Report on “Industrial Visit to Saveetha Dental College and Hospitals, Chennai”-  
December 2021  

 
Event name          : Industrial Visit to Saveetha Dental College, Chennai 

Place of conduct  : Saveetha Dental College, Chennai.  

Date                       : 23/11/2021 and 24/11/2021 

Organizers            : Department of Biotechnology 

Resource Person    : Dr.A.S.Smiline Girija., M.Sc.,M.Phil.,Ph.D.,M.D[A.M].,FIAAM 
               Professor & Head, Department of Microbiology, 
               Saveetha Dental College and Hospitals, Saveetha University, 
               Chennai - 600 077, Tamilnadu, India. Mobile: 9841516172. 

 
Faculty coordinators   : 23/11/2021 -  Mrs.G. Shoba and Ms. B. Kiran Sharma 
        24/11/2021 - Dr. A. Sivaranjini and Dr. M.R.M. Sivasankaran 

Number of student participants: 59 

Number of staff members: 4 

Report: 

 The Industrial Visit to Saveetha Dental College and Hospitals was organized on 
23/11/2021 and 24/11/2021 for final year UG and PG students. Students were segregated into 
different batches and visited different laboratories such as Microbiology lab, Biochemistry lab, 
Nanomedicine, Cellular and Molecular research lab, Aquatic toxicology lab, Animal house and 
Material Research lab. 

 The students were taught about techniques such as flow cytometry, Imaging techniques 
such as STEM and ELISA. Students were also explained about the research activities on zebra 
fishes, reproduction of fighter fishes and plating techniques. In Animal house they were 
explained about the maintenance of animal models, examining them and the study which 
involves animal models. The students were also provided information about collecting samples 
from sand and sea weeds. They were also introduced to cell culture techniques and the 
importance of it. After visiting these laboratories, the students were exposed to real time 
experience on various instrumental setups and techniques. The feedback from students were 
collected and found to be very good and useful. 
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Outcome of the event: 

⮚ Students had real time experience on visualizing the instrument setup and 
⮚ They were introduced to new techniques.
⮚ They understood the importance of research in various aspects of life sciences.
⮚ This has motivated and intrigued students to take their education to the next level.

Students were explained about the different aspects on 
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Students had real time experience on visualizing the instrument setup and 
They were introduced to new techniques. 

importance of research in various aspects of life sciences.
This has motivated and intrigued students to take their education to the next level.

Students were explained about the different aspects on Biotechnology
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Students had real time experience on visualizing the instrument setup and labs. 

importance of research in various aspects of life sciences. 
This has motivated and intrigued students to take their education to the next level. 
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Students Exposed to various instruments such as RT-PCR, SEM and various other techniques. 

Industrial Visit to Saveetha Dental College and Hospital. 
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Participants list 

S.No Faculty Participants 
1.  Dr.M.RM.Sivasankaran 
2.  Dr. Sivaranjini A 
3.  Ms. G. Shoba 
4.  Ms. Kiran Sharma B 

 
S.No. Roll No. Name of the Student Class 

1 20E4101 Tharun S II M.Sc Biotechnology 
2 20E4102 Karthika A II M.Sc Biotechnology 
3 20E4103 Devi B II M.Sc Biotechnology 
4 20E4104 Sruthi Yalani M II M.Sc Biotechnology 
5 20E4105 Nirmal Kumar R II M.Sc Biotechnology 
6 20E4107 Dhanush S II M.Sc Biotechnology 
7 20E4108 Varshini K II M.Sc Biotechnology 
8 20E4109 Elavarasi M II M.Sc Biotechnology 
9 20E4110 Karthick T II M.Sc Biotechnology 

10 20E4111 Gayathri.G II M.Sc Biotechnology 
11 20E4112 Sneha S II M.Sc Biotechnology 
12 20E4114 Santhosh Kumar T II M.Sc Biotechnology 
13 20E4116 Subhiksha S II M.Sc Biotechnology 
14 20E4117 Ramya Bharathi S II M.Sc Biotechnology 
15 20E4118 Hema S II M.Sc Biotechnology 
16 20E4119 Megala P II M.Sc Biotechnology 
17 20E4120 Sakthivel S II M.Sc Biotechnology 
18 20E4121 Pradeep Manigandan K II M.Sc Biotechnology 
19 20E4122 Pooja S II M.Sc Biotechnology 
20 20E4123 Deepak K II M.Sc Biotechnology 
21 20E4124 Brindha Lakshmi P II M.Sc Biotechnology 
22 20E4125 Nithish S II M.Sc Biotechnology 
23 20E4126 Shanmuka Ranjitha II M.Sc Biotechnology 
24 19E2501 Divakar V III B.Sc Biotechnology 
25 19E2502 Jasmin Banu A III B.Sc Biotechnology 
26 19E2503 Swetha J III B.Sc Biotechnology 
27 19E2504 Pavithra A III B.Sc Biotechnology 
28 19E2505 Sricharan Y III B.Sc Biotechnology 
29 19E2506 Muthupriya M III B.Sc Biotechnology 
30 19E2508 Swathi B III B.Sc Biotechnology 
31 19E2509 Yuvaraj S III B.Sc Biotechnology 
32 19E2510 Niteesh S III B.Sc Biotechnology 
33 19E2511 Durga Ramesh III B.Sc Biotechnology 
34 19E2512 Yagashree B III B.Sc Biotechnology 
35 19E2513 Saranya N III B.Sc Biotechnology 
36 19E2514 Thirumurugan M III B.Sc Biotechnology 
37 19E2515 Pooja B III B.Sc Biotechnology 
38 19E2516 Sathya Narayanan D III B.Sc Biotechnology 
39 19E2518 Santhosh Kumar A III B.Sc Biotechnology 
40 19E2519 Eashwar Ram R III B.Sc Biotechnology 
41 19E2520 Arshiya Nilofer M III B.Sc Biotechnology 



DWARAKA DOSS GOVERDHAN DOSS VAISHNAV COLLEGE 
(Autonomous) 

College with Potential for Excellence, Linguistic Minority Institution 
Affiliated to University of Madras 
Arumbakkam, Chennai – 600 106 

BIOTECH/2021-2022/Event-12  Page 5 
 

42 19E2521 Yuvashree J III B.Sc Biotechnology 
43 19E2522 Supraja GM III B.Sc Biotechnology 
44 19E2523 Prabhakaran M III B.Sc Biotechnology 
45 19E2524 Bhargavi J III B.Sc Biotechnology 
46 19E2525 Roshan Rahima Kani K III B.Sc Biotechnology 
47 19E2526 Prabhu B III B.Sc Biotechnology 
48 19E2527 Roshan Kumar S III B.Sc Biotechnology 
49 19E2528 Hemalatha B III B.Sc Biotechnology 
50 19E2529 Keerthana S III B.Sc Biotechnology 
51 19E2530 Dhivyaa Gomathi V III B.Sc Biotechnology 
52 19E2531 Hemaprashanth E III B.Sc Biotechnology 
53 19E2532 Madhumitha S III B.Sc Biotechnology 
54 19E2533 Shreya G Pancholi III B.Sc Biotechnology 
55 19E2534 Sunraj MK III B.Sc Biotechnology 
56 19E2535 Monishaa S III B.Sc Biotechnology 
57 19E2537 Cherag Paul D III B.Sc Biotechnology 
58 19E2538 Suryanarayanan D III B.Sc Biotechnology 
59 19E2539 Swetha S III B.Sc Biotechnology 
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Department of Biotechnology 

Report on “Industrial Visit to Synkromax Biotech, Chennai”-  March- 2022 

 
Event name          :Industrial Visit to Synkromax Biotech Pvt. Ltd., Chennai 

Place of conduct  :Synkromax Biotech Pvt. Ltd.,Thirumazhisai, Chennai.  

Date                       : 09/03/2022 

Organizers            : Department of Biotechnology 

Resource Person :Mr. V.S. Ravichandran 
     Assistant Manager (HR) 

. 
Faculty coordinators  :Dr.P.Amali, Dr. A. Sivaranjini and Dr. M.RM. Sivasankaran 
Number of student participants:59 

Number of staff members: 3 

Number of student members: 59 

Detailed Report: 

 The Industrial Visit to Synkromax Biotech Pvt. Ltd., Thirumazhisai, Chennai was 
organized on 09.03.2022 for final year UG and PG students. Students visited different units in 
the industry and acquired more knowledge on various sections of product development. 

 The students were taught about Quality Control, media preparation in large amounts, 
mass production of enzymes etc. They were also introduced to the bioreactor and fermentation 
techniques. The various types of fermentation like, batch, fed-batch and continuous cultures were 
explained to the students. After visiting these different units in the industry, the students were 
exposed to enzyme productions, analysis related to enzymes, poultry feed mixing and enzyme 
treatment in textile industries. The feedback from students were collected and found to be very 
much positive and useful. 

 
Outcome of the event: 

⮚ Students had real time experience on visualizing the bioreactor and fermentation process. 
⮚ They were introduced to enzyme production and analysis. 
⮚ They understood the importance of quality control in industries. 
⮚ This has enriched the student minds with applications of techniques in biotech industries.   
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Photos: 

 

Students were explained about the different aspects of enzyme production & analysis 
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Students Exposure to Bioreactor and fermentation 

Participant list 

S.No Faculty Participants 

1.  Dr.M.RM.Sivasankaran 

2.  Dr. Sivaranjini A 

3.  Dr. P. Amali 

 
 
 
 
 
 
 

S.No. Roll No. Students Participants Attendance  
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  II M.Sc. Biotechnology  

1 20E4101 Tharun S Present 

2 20E4102 Karthika A Present 

3 20E4103 Devi B Present 

4 20E4104 Sruthi Yalani M Present 

5 20E4105 Nirmal Kumar R Present 

6 20E4107 Dhanush S Present 

7 20E4108 Varshini K Present 

8 20E4109 Elavarasi M Present 

9 20E4110 Karthick T Present 

10 20E4111 Gayathri.G Absent 

11 20E4112 Sneha S Present 

12 20E4114 Santhosh Kumar T Present 

13 20E4116 Subhiksha S Present 

14 20E4117 Ramya Bharathi S Absent 

15 20E4118 Hema S Present 

16 20E4119 Megala P Present 

17 20E4120 Sakthivel S Present 

18 20E4121 Pradeep Manigandan K Present 

19 20E4122 Pooja S Present 

20 20E4123 Deepak K Absent 

21 20E4124 Brindha Lakshmi P Present 

22 20E4125 Nithish S Present 

23 20E4126 ShanmukaRanjitha Absent 

  III B.Sc. Biotechnology  

24 19E2501 Divakar V Present 

25 19E2502 Jasmin Banu A Present 

26 19E2503 Swetha J Present 

27 19E2504 Pavithra A Present 

28 19E2505 Sricharan Y Present 

29 19E2506 Muthupriya M Present 

30 19E2508 Swathi B Present 

31 19E2509 Yuvaraj S Present 

32 19E2510 Niteesh S Present 

33 19E2511 Durga Ramesh Present 

34 19E2512 Yagashree B Present 

35 19E2513 Saranya N Present 

36 19E2514 Thirumurugan M Present 

37 19E2515 Pooja B Present 

38 19E2516 Sathya Narayanan D Present 

39 19E2518 Santhosh Kumar A Present 
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40 19E2519 Eashwar Ram R Present 

41 19E2520 Arshiya Nilofer M Present 

42 19E2521 Yuvashree J Present 

43 19E2522 Supraja GM Present 

44 19E2523 Prabhakaran M Present 

45 19E2524 Bhargavi J Present 

46 19E2525 Roshan RahimaKani K Present 

47 19E2526 Prabhu B Present 

48 19E2527 Roshan Kumar S Present 

49 19E2528 Hemalatha B Present 

50 19E2529 Keerthana S Present 

51 19E2530 DhivyaaGomathi V Present 

52 19E2531 Hemaprashanth E Present 

53 19E2532 Madhumitha S Present 

54 19E2533 Shreya G Pancholi Present 

55 19E2534 Sunraj MK Present 

56 19E2535 Monishaa S Present 

57 19E2537 Cherag Paul D Present 

58 19E2538 Suryanarayanan D Present 

59 19E2539 Swetha S Present 
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DEPARTMENT OF BIOTECHNOLOGY 

Report on “An Introductory session for Skill Enhancement on Essentialities of NGS and 

Genetic Counselling” 

24 March 2022 

E-invite: 

 

Event name         : An Introductory session for Skill Enhancement on Essentialities   

of NGS and Genetic Counselling 

Mode of conduct   :Offline mode 

Date                      : 24.03.2022 
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Time    :10.30 am onwards 

Resource Person    :Dr. Janani Dhakshina Moorthy 
   Founder & Geneticist 
   Gene Aura Pvt. Ltd., Chennai.  

Phone: 8939569208 
Topic   :An Introductory session for Skill Enhancement on Essentialities of  

 NGS and Genetic CounsellingOrganizers  

Venue   :Department of Biotechnology,  

Dwaraka Doss Goverdhan Doss Vaishnav College. 

Organizing Secretaries :Dr. Pavithra M., Dr.AshwiniR. 

 Faculty, Department of Biotechnology. 

Number of Participants: 83 

Number of staff members : 11 

Report:  

The Department of Biotechnology organized an Introductory session for Skill 

Enhancement on “Essentialities of NGS and Genetic Counselling” on 24/03/2022 from 10.30 

onwards. The Program started with a welcome note, followed by the interesting and 

interactive session by the GuestDr.Janani Dhakshina Moorthy, Founder & Geneticist, Gene 

Aura Pvt. Ltd. Chennai. 

She elucidated the importance of next gen sequencing and the issues of genetic 

counselling. The processes involved in Next Generation Sequencing, the differences and the 

advantages of NGS over other techniques were explained. The role of NGS in identifying a 

genetic disease and the role of genetic counsellor in supporting patients to manage the disease 

was explained to students with practical examples. She also intimated about the ways to 

become a Genetic counsellor. The program ended with the vote of thanks and student 

feedback on the program was collected through google forms. 

Program Outcome: 

An Introductory session for Skill Enhancement on “Essentialities of NGS and Genetic 

Counselling” 

 Students came to know about the processes involved in Next Generation 

Sequencing. 
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 They understood the importance of NGS in identifying a genetic disease. 

 They understood the growing need of genetic counsellor and the role of 

genetic counsellor. 

 They were introduced to new career option as genetic counsellor and in NGS. 

Screen shots: 

 

 Dr. Janani Dhakshinamoorthy interacting with students on NGS. 

 

Lecture on Next Generation sequencing and Genetic counselling. 
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Participants List: 
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Department of Biotechnology 

Report on “Industrial Visit to  
Esteem Agro farms, Redhills, Chennai 

 
Event name         : Industrial Visit to Esteem Agro Farms, Redhills, Chennai. 
Place of conduct  : Esteem Agro farms, Redhills, Chennai. 
Date                       : 04.04.2022 

Organizers            : Department of Biotechnology 

Resource Person : Dr. Vijay Kumar, CEO, VJ Biotech  

      Phone: 6383223869 

Faculty coordinators: Dr. Pavithra M &Dr. R. Ashwini 

Number of student participants: 68 

Number of staff members: 2 

Report: 

The Industrial Visit to Esteem Agro farms, Redhills, Chennai was held on 

04/04/2022 for I UG and II UG students of department of biotechnology. The industrial visit 

provided a situation for the students to learn and get familiar with techniques and knowledge of a 

Vermicompost, organic farming and biofertilizers. The students had a on field experience on 

understanding the concepts of agricultural farm and also learnt the organic farming methods and 

cattle rearing, preparation of biopesticides and organic manure production. The students were 

also introduced to Agripreneurship and agri based value added products which encouraged them 

to think about Bio-entrepreneurship in their future career.  

Outcome of the event: 
 Students had good experience on agriculture farming in natural way. 

 They were introduced to various organic manures and biopesticides. 

 They understood the importance of agriculture and sustainability of environmental 
resources. 

 They gained more interest on being an agripreneur and market the agri based organic 
products.  
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Students visit to Esteem Agro farms, Redhills, Chennai 
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Students were explained about the organic farming and Agripreneurship 

Participant list: 

LIST OF STUDENTS  
I B.Sc., Biotechnology 

Sl. No. Student ID Student Name 
1.  21E2836 Ashwin R 
2.  21E2816 Dhanasekar M 
3.  21E2833 Hari Haran B 
4.  21E2819 Hariharan J 
5.  21E2837 Hem Kumar D 
6.  21E2822 Rajkamal P 
7.  21E2835 Santhosh M 
8.  21E2813 Sarankumar M 
9.  21E2823 Vetrivel S 
10.  21E2834 Vignesh G 
11.  21E2806 Aarthi 
12.  21E2827 Abitha B 
13.  21E2803 Angel K S 
14.  21E2817 Bala Barathi V 
15.  21E2810 Charmi M 
16.  21E2815 Deepika V 
17.  21E2805 Fathima A 
18.  21E2829 Haripriya P 
19.  21E2808 Janani S 
20.  21E2811 Joshitha C 
21.  21E2832 Kamaleeswari M 
22.  21E2821 Keerthana R 
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23.  21E2825 Manjula R 
24.  21E2826 Masooda Fathima S 
25.  21E2831 Meenakshi N 
26.  21E2824 Nanthini A 
27.  21E2838 Nithya Sree A 
28.  21E2804 Pooja S P 
29.  21E2839 Priya R 
30.  21E2830 Priyanka E 
31.  21E2820 Sangeetha B 
32.  21E2812 Santhiya M 
33.  21E2802 Sree Vidhya Bharathi B 
34.  21E2818 Swetha S 
35.  21E2809 Thilagavathy R 
36.  21E2828 Vishruthi S S 

  
 
II B.Sc., Biotechnology 
 

Sl. No. 
Student ID Student Name 

1.  20E2531 Abhinash Kumar V K 
2.  20E2532 Jayasuriya B 
3.  20E2518 Jishnu K 
4.  20E2519 Kishorebalaji S 
5.  20E2533 Kumar R S A 
6.  20E2522 Logesh V 
7.  20E2510 Mohan M 
8.  20E2537 Naveen Kanth M 
9.  20E2530 Poovendhan G 
10.  20E2524 Santhanakumar P 
11.  20E2520 Sidharth K 
12.  20E2501 Suriya K S 
13.  20E2514 Thamizharasan K 
14.  20E2505 Aishwarya S 
15.  20E2534 Akila A 
16.  20E2506 Kavya M 
17.  20E2526 Keerthana K 
18.  20E2523 Namrutha D S 
19.  20E2502 Paarkavi 
20.  20E2516 Rajalakshmi B 
21.  20E2527 Roopika S 
22.  20E2536 Shreenisha M 
23.  20E2525 Sivaranjini V 
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24.  20E2528 Sridevi R 
25.  20E2529 Venupriya K 
26.  20E2509 Harsha M 
27.  20E2503 Khushi Jha 
28.  20E2513 Mohanasri J M 
29.  20E2535 Sindu A 
30.  20E2504 Thendral D A A 
31.  20E2511 Yuvashree C 
32.  20E2521 Sree Lakshmi Bala K 

 
 

S.No. Faculty Coordinator 
1.  Dr. M.RM. Sivasankaran 
2.  Ms. S. Uma 
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Department of Biotechnology 

Report on “Industrial Visit to  
Indian Health Care Pvt. Ltd.,Madipakkam,Chennai. 

 
Event name         : Industrial Visit to Indian Health Care Pvt. Ltd., Madipakkam, 

Chennai. 
Place of conduct  : Industrial Visit to Indian Health Care Pvt. Ltd., Madipakkam, 

Chennai. 
 
Date                       : 10.04.2022 

Organizers            : Department of Biotechnology 

Resource Person :Ms. Shruti Rao 
      Trainer, Indian Health Care Pvt. Ltd.  
      Mobile: 8220213110 
      E-mail: marium.indianhealthcarebpo.com 
Faculty coordinators  :Dr. Pavithra M & Dr. R. Ashwini 

Number of student participants :53 

Report: 

An Industrial Visit to Indian Health Care Pvt. Ltd., Madipakkam, Chennai, on 

09/04/2022 for III UG & II PG students of Biotechnology. Students were segregated into batches 

and visited the different sections of the onsite premises. On reaching the premises, Ms. Shruti 

Rao explained major aspects of KPO, various opportunities in the KPO sector for the life science 

students and also the prerequisites with respect to job in the clinical research associate field. 

The students were able to get knowledge on live working files on medical coding, clinical data 

management etc., Students got a chance to know that how their theoretical knowledge is applied 

in clinical data management and trial process 

 
Outcome of the event: 

 Students had come to know about various opportunities in a health care company. 

 They were introduced to medical coding and compiling clinical data. 

 Students were introduced to clinical research management. 
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Photographs: 

 

 

 

Students were explained about the clinical data management 
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Participant list: 

II M.SC STUDENTS LIST 
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Department of Biotechnology 

Report on “Industrial Visit to  
Feathers- A Radha Hotel,Chennai. 

 
Event name         : Industrial Visit to Feathers-A Radha Hotel, Chennai. 
Place of conduct  : Feathers-A Radha Hotel, Manapakkam, Chennai 
Date                       : 21.04.2022 

Organizers            : Department of Biotechnology 

Resource Persons :1. Ms. Pavithra K 
    Food Consultant, 
   Food Safety Genie 
   E-mail: pavithrak@foodsafetygenie.com  
                                    Phone: 9962029152     

 2. Ms. Deborah 
   Director-Learning & Development, 
   Feathers Radha Hotel. 
   E-mail: hrm@feathershotels.com 

Phone:  9144-66776969 
        
Faculty coordinators: Dr. Pavithra M &Dr. R. Ashwini 

Number of student participants: 21 

Number of staff members: 2 

Report: 

An Industrial Visit to Feathers-A Radha Hotel, Manapakkam, Chennai on 21/04/2022 
for PG students of biotechnology department was conducted. Students were received with great 
hospitality by Mr. Arun Kumar, Director-Human Resources, Feathers Radha Hotel, served 
refreshments and Ms. Deborah took the students to the grocery stores, receiving stores, different 
types of kitchens, cold storage etc. and explained in detail. Ms. Pavithra K correlated the visuals 
to the course content and described them. 
 The students were introduced to the various safety and hygiene practices followed in the 
restaurant. They highlight the importance of food safety and hygiene in every step of food 
preparation and/or manufacturing. They understood the importance of food hygiene practices, 
like importance food handlers can cause cross-contamination between raw and cooked foods,   
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importance of food safety management systems and adherence to good manufacturing practices 
to ensure food safety. 
Outcome of the event: 

 Students had real time experience on visualizing the restaurant setups and kitchens 
there. 

 They were introduced to various hygiene practices followed in the restaurant. 

 They understood the importance of food safety and they will surely create awareness 
in the society. 

Photographs: 

 

 

 

  

 

 

 

 

Students were explained about the safety and hygiene practices in the kitchens 

 

 

 

 

 

 

 

 

Students and Staff at Feathers – Radha Hotel with Resource person 
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Participant list: 

I M.Sc. Student List 



   Internship Training Certificate

 This certificate is presented to Mr. K. DEEPAK, I MSc., Department of 

Department of Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College,  

Chennai- 600106  for successfully completing the internship training on 

"Enzymology and Bioprocessing Technology" organized by VJ Biotech 

between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002637



   Internship Training Certificate

 This certificate is presented to Mr. S. DHANUSH,  I MSc., Department of 

Dwaraka Doss Goverdhan Doss Vaishnav College,  Chennai- 600106  for successfully 

completing the internship training on "Medicinal Plants and Plant tissue 

culture" organized by VJ Biotech between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002636



   Internship Training Certificate

 This certificate is presented to Mr. T. Karthick, I MSc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai-600106  for 

successfully completing the internship training on "Food and Nutrition" organized 

by VJ Biotech between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002626



   Internship Training Certificate

 This certificate is presented to Ms. P.Megala, I MSc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai-600106  for 

successfully completing the internship training on "Medicinal Plants and Plant 

Tissue culture" organized by VJ Biotech between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002621



   Internship Training Certificate

 This certificate is presented to Mr. R. Nirmal Kumar  I MSc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai-600106  for 

successfully completing the internship training on "Medicinal Plants and Plant 

Tissue culture" organized by VJ Biotech between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002603



   Internship Training Certificate

 This certificate is presented to Mr. S. NITHISH, I MSc., Department of 

Dwaraka Doss Goverdhan Doss Vaishnav College,  Chennai- 600106  for successfully 

completing the internship training on "Enzymology and Bioprocessing 

Technology" organized by VJ Biotech between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002638



   Internship Training Certificate

 This certificate is presented to Mr. K. Pradeep Manigandan, I MSc., 

Department of Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, 

Chennai-600106  for successfully completing the internship training on "Food and 

Nutrition" organized by VJ Biotech between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002628



   Internship Training Certificate

 This certificate is presented to Mr. S. Sakthivel, I MSc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai- 600106  

for successfully completing the internship training on "Enzymology and 

Bio-Processing technology" organized by VJ Biotech between 11/07/2021 and 

31/07/2021. 

Certificate ID : 
QRHQK8-CE002606



   Internship Training Certificate

 This certificate is presented to Mr. T. SANTHOSH KUMAR, I MSc., 

Department of Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, 

Chennai-600106  for successfully completing the internship training on "Drug 

Discovery and Animal cell Culture" organized by VJ Biotech between 

11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002612



   Internship Training Certificate

 This certificate is presented to Mr. S. Tharun, I MSc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai-600106  for 

successfully completing the internship training on "Drug Discovery and Animal 

cell Culture" organized by VJ Biotech between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002615



   Internship Training Certificate

 This certificate is presented to Ms. P. Brindha Lakshmi, I MSc., Department 

of Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai- 600106  

for successfully completing the internship training on "Enzymology and 

Bio-Processing Technology" organized by VJ Biotech between 11/07/2021 and 

31/07/2021. 

Certificate ID : 
QRHQK8-CE002633



   Internship Training Certificate

 This certificate is presented to Ms. B. DEVI, I MSc., Department of Dwaraka 

Doss Goverdhan Doss Vaishnav College,  Chennai- 600106  for successfully completing 

the internship training on "Enzymology and Bioprocessing Technology" 

organized by VJ Biotech between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002639



   Internship Training Certificate

 This certificate is presented to Ms. M.Elavarasi, I MSc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai-600106  for 

successfully completing the internship training on "Drug Discovery and Animal 

cell Culture" organized by VJ Biotech between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002630



   Internship Training Certificate

 This certificate is presented to Ms. G.Gayathri, I MSc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai-600106  for 

successfully completing the internship training on "Food and Nutrition" organized 

by VJ Biotech between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002627



   Internship Training Certificate

 This certificate is presented to Ms. S. Hema, I MSc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai-600106  for 

successfully completing the internship training on "Medicinal Plants and Plant 

Tissue culture" organized by VJ Biotech between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002620



   Internship Training Certificate

 This certificate is presented to Ms.A. KARTHIKA, I Msc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College  for successfully 

completing the internship training on "Medical Biotechnology and 

Microbiology" organized by VJ Biotech between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002731



   Internship Training Certificate

 This certificate is presented to Ms. S. Pooja, I MSc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai-600106  for 

successfully completing the internship training on "Enzymology and 

Bio-processing Technology" organized by VJ Biotech between 11/07/2021 and 

31/07/2021. 

Certificate ID : 
QRHQK8-CE002625



   Internship Training Certificate

 This certificate is presented to Ms. S.Ramya Bharathi, I MSc., Department 

of Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai-600106  

for successfully completing the internship training on "Enzymology and 

Bio-processing Technology" organized by VJ Biotech between 11/07/2021 and 

31/07/2021. 

Certificate ID : 
QRHQK8-CE002624



   Internship Training Certificate

 This certificate is presented to Ms. SHANMUKA RANJITHA I MSc., 

Department of Dwaraka Doss Goverdhan Doss Vaishnav College,  Chennai- 600106  

for successfully completing the internship training on "Drug Discovery and 

Animal Cell Culture" organized by VJ Biotech between 11/07/2021 and 

31/07/2021. 

Certificate ID : 
QRHQK8-CE002635



   Internship Training Certificate

 This certificate is presented to Ms. S. SNEHA I MSc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai-600106  for 

successfully completing the internship training on "Food and Nutrition" organized 

by VJ Biotech between 11/07/2021 and 31/07/2021. 

Certificate ID : 
QRHQK8-CE002629



   Internship Training Certificate

 This certificate is presented to Ms. M. Sruthi Yalani, I MSc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai- 600106  

for successfully completing the internship training on "Drug Discovery and 

Animal cell Culture" organized by VJ Biotech between 11/07/2021 and 

31/07/2021. 

Certificate ID : 
QRHQK8-CE002631



   Internship Training Certificate

 This certificate is presented to Ms. S.Subhiksha, I MSc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai-600106  for 

successfully completing the internship training on "Enzymology and 

Bio-processing Technology" organized by VJ Biotech between 11/07/2021 and 

31/07/2021. 

Certificate ID : 
QRHQK8-CE002622



   Internship Training Certificate

 This certificate is presented to Ms. K. Varshini, I MSc., Department of 

Biotechnology, Dwaraka Doss Goverdhan Doss Vaishnav College, Chennai-600106  for 

successfully completing the internship training on "Enzymology and 

Bio-Processing Technology" organized by VJ Biotech between 11/07/2021 and 

31/07/2021. 

Certificate ID : 
QRHQK8-CE002632























ABP Nadu Student Journalist 

Program 2021-22 
 

“Students Journalist Program” 

As a leading industry player ABP network has taken the initiative to groom the new generation of 

journalists with a comprehensive multi-media work experience, on-ground, hands-on industry 

experience. Apart from skill training, guidance and mentorship the young journalists participate in a 

structured program for their development and enhancement of skills.  

Duration: 6-12 months 

Offer:  

Focused training plan that offers the young journalists the opportunity to train and work with senior 

editors across various functions: 

1.       Script writing – Video Edit – Graphics – Camera (According to their interest) 

2.       Session on spotting stories (To all) 

3.       Interaction with key people  

 

Program outlook: 

Selection Procedure: 

1.       Resume shortlisting 

2.       Written Exam 

3.       Group Discussion 

4.      PTC (piece to camera) 

5.       Face to Face interview 

Stipend offered will be INR 10000/- for the interns selected for Chennai and INR 5000/- for the 

interns for districts around like Madurai, Tiruchirappalli, Vellore, Salem. 

Start date of Internship: October- November( depending on availability) 

 

 

 



From
V.Gracy
DG vaishnav college
Arumbakkam
Chennai - 95

To
Head of the department
DG vaishnav college
Arumbakkam
Chennai - 95

Sub

Regarding the permission for internship

Respected sir/madam

We the students of the journalism department requesting you to allow me to grant
permission to work full day in ABP Nadu digital media from 1.04.2022 to 17.04.2022. Kindly
grant us permission and give us on duty permission

31/03/2022                                            Thank you                                    yours faithfully
Chennai                                                                                                      V. Gracy



From
S.Roobigaa
DG vaishnav college
Arumbakkam
Chennai - 95

To
Head of the department
DG vaishnav college
Arumbakkam
Chennai - 95

Sub

Regarding the permission for internship

Respected sir/madam

We the students of the journalism department requesting you to allow me to grant
permission to work full day in ABP Nadu digital media from 1.04.2022 to 17.04.2022. Kindly
grant us permission and give us on duty permission

31/03/2022                                            Thank you                                    yours faithfully
Chennai                                                                                                       S.Roobigaa
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MESSAGE FROM THE CONVENORS 

 
We are delighted to say that International E-Conference on “ECONOMIC 

CHALLENGES AND BUSINESS OPPORTUNITIES – COVID-19 ERA” is being organized by 
Departments of Commerce & Economics, Faculty of Arts and Science, BIHER. 

All the world nations suffer a lot of problems during the Covid-19 in walks of all 
economic activities such as drastic price fluctuations, exploiting business opportunities, a fear of 
investment, health issues domestically and internationally. The magnitude of impact on Covid-19 
is different in different countries, not similar in all the respects. 

The main mission of this conference is to discuss all the problems and challenges posing 
against the developing and developed countries now and future. How these countries face the 
challenges beyond their economic boundary operations in relating to render factor and product 
services 

The business community realizes the importance of embracing volatiles and fast-
changing business environment to come up with workable and effective strategies that can 
enable the business to remain sustainable and competitive in the long run. 

In the context of today’s business research, these contemporary issues necessitate deeper 
research investigation, qualitatively as well as quantitatively. In this context, the conference aims 
to gain knowledge for critical issues facing in today’s business environment at large and on the 
theme in specific. We have observed more number of quality manuscripts being received in the 
conference. 

Finally, we thank the support provided by all the authorities, authors, reviewers, faculty 
and students for making the conference a grand success.                                                             

Dr. D VENKATRAMARAJU & Dr. J KANNAN 

CONVENORS 



Patrons 

                                                    
Dr. S JAGATHRAKSHAGAN 
Founder, BIHER. 
Dr. J SUNDEEP AANAND 
President, BIHER. 
Dr. S SWETHA SUNDEEP AANAND 
Managing Director, BIHER. 

Prof. Dr. K Vijaya Bhaskar Raju 
Vice-Chancellor(I/c), BIHER. 
Dr. M Sundarajan 
Pro Vice-Chancellor (Academics), BIHER. 
Dr. S Suresh Kumar 
Pro-Vice-Chancellor (Grants & Publications), BIHER. 
Dr. R M Suresh 
Pro-Vice-Chancellor(COE), BIHER. 
Dr. R Venkatesh Babu 
Pro Vice – Chancellor,BIHER. 
Dr. S Bhuminathan 
Registrar, BIHER. 
Dr. R Hariprakash 
Additional Registrar, BIHER 
Dr. J Hameed Hussain 
Dean-Engineering - BIST, BIHER. 
Dr. A Muthukumaravel 
Dean-Faculty of Arts and Science, BIHER 
Dr. V Kalaiyarasi 
Dean – Science, BIHER. 

CONVENERS 
Dr. D Venkatramaraju  
Professor & Head, 
Department of Commerce and Economics, BIHER. 
Dr. J Kannan 
Associate Professor, 
Department of Commerce and Economics, BIHER 
 

CO-CONVENERS 
M M Shanmugapriya, Assistant Professor, 
Department of Commerce and Economics, BIHER 
Dr. G Anandhi, Assistant Professor, 
Department of Commerce and Economics, BIHER. 
Dr. A Balu, Associate Professor, 
Department of Commerce and Economics, BIHER. 
 

Chief Patrons 



Organizing Members 

 
 Dr. M Manohar /Associate Professor 
 Dr. N Veena /Assistant Professor 
 Dr. G Jayalakshmi /Associate Professor 
 Dr. B Lakshmi /Associate Professor 
 Dr. Baby Albert /Assistant Professor 
 Mr. G Santhoshkumar /Assistant Professor 
 Ms. R Velanganni /Assistant Professor 
 Ms. G Vinothini /Assistant Professor 
 Mr. S Robin /Assistant Professor 
 Mr. K Thiyagarajan / Assistant Professor 
 Ms. T Subhalatha / Assistant Professor 
 Ms. S Barani chelvi / Assistant Professor 
 Mr. R Subramani / Assistant Professor 
 Ms. N Subha Darshini / Assistant Professor 
 Ms. R Vasuki / Assistant Professor 
 Mr. G Ramamoorthi / Assistant Professor 
 Mr. V Suresh / Assistant Professor 
 Ms. C Archanapriya / Assistant Professor 
 Ms. M Yogarani / Assistant Professor 
 Ms. R Tamilarasi / Assistant Professor 
 Ms. A Valarmathi / Assistant Professor 
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